Engaging With Fashion Brands
by sustainovators

Team Members:

Amoani-Antwi Charles

Bekoe Papa Offei Obuobisah

Ewurama Nhyira Acquaah

Username: caamoani

Schools: Kwame Nkrumah University of Science and Technology & University of
Mines and Technology.

Brands I Am Reaching Out To:
H&M

Wanga

Truth Lies Within

Filiation Ghana

Reason For Choosing Them:
I chose to contact H&M because despite the fact that they demonstrate a
commitment to sustainability through various targets and programs, their
ecological footprint remains substantial due to their status as a fast fashion retailer.
“We are taking action in our operations and our value chain — from raw materials
to manufacturing, transport and what happens to products after use — to reduce

our emissions and our impact on the climate.’

-H&M on hmgroup.com/sustainability/

H&M Targets
H&M intends to reduce their Scope 1, 2 and 3 greenhouse gas emissions by 56
percent by the year 2030. Scope 1, 2 and 3 emissions are parameters used to

identify greenhouse gases based on how a company controls them.
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Scope 1 emissions are direct emissions from H&M’s own operations such as fuel
for heating or company vehicles.

Scope 2 emissions are emissions from electricity, heat or steam H&M buys to
power their operations.

Scope 3 emissions are indirect emissions from outside their operations but still
related to their business. Eg. During the cultivation of raw materials such as cotton,
manufacturing by suppliers, product transport and what happens to their products
after consumer usage: either recycling or incineration.

Actions Taken By H&M To Meet Their Targets:

1. Energy Efficiency: They have invested in real-time monitoring of their
energy usage and purchased motion sensors which automatically turn off
lights when there are no workers in a particular space. Also they have made
temperature regulations and adjustments to avoid unnecessary heating or
cooling.

2. Using renewable electricity: According to H&M, they have signed ten power
purchase agreements in Poland, Sweden, Spain, UK and US to add new
sources of renewable energy to their places of production. This reduces their
carbon footprint considerably

Progress:
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Source: hmeroup.com/sustainability

The grey boxes indicate H&M’s carbon dioxide emission in tonnes. The declining
trend 1s a positive indicator of the changes they are making, largely driven by

increasing the amount of renewable energy they use.
I also contacted Wanga, Truth Lies Within and Filiation Ghana because they are

fashion brands that are popular among the Ghanaian youth. I believe that if they

are able to make changes to their ecological and sustainability, it will have a big
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impact on the Ghanaian Fashion Industry since the youth is the future of the
industry.

Outreach:
I contacted Leyla Ertur, Head of sustainability of H&M Group through mail and
reached out to Wanga, TLW and Filiation through their instagram pages.

Sample message:

Dear WANGA Team,

I hope this message finds you well. I have been a big fan of your work for some
time now. However, as a conscious consumer and environmental advocate, I am
increasingly aware of the impact that fashion production can have on both people
and the planet. I am writing to express my concern and to kindly ask how Wanga is

addressing its social and environmental responsibilities.

Specifically, I would love to learn more about your efforts to:
Use more eco-friendly and ethically sourced materials,
Minimize waste and improve your environmental footprint,
Improve transparency throughout your supply chain, and

Ensure fair and safe working conditions for all workers.

Many customers are eager to support brands that take tangible steps toward
sustainability. With Wanga's growing reputation and influence in the youth fashion
industry, I believe your company has a tremendous opportunity to lead by example

— making fashion both stylish and responsible.

Thank you for your time and for the positive impact your brand has already made. I
look forward to hearing more about any current or future sustainability initiatives

you are pursuing.
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Warm regards,
Team Sustainovators
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I got a reply from Wanga and Filiation Ghana, Below are screenshots of their

replies
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Q. Search product is delivered to ensure there is that trust.

We usually work remotely and have our discussions online via google meet for
discussions that are very important however we have a platform where we
communicate regularly so day to day activities and also our clothes and products are
well kept and packaged to keep the items clean for the customer

Your note We also use Custom poly mailers and frosted bags for our packaging which I believe
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To address our social responsibility as a brand we are working on starting a charity
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Instagram Post:
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